EVENT PLANNING
10-12 days

SHARING THE INFORMATION

OVERVIEW

We highly recommend that students have the opportunity to share their work with their
peers, teachers, and the broader community. An authentic opportunity to share their work
beyond the classroom allows students to feel greater pride in their work, receive feedback, and
urge others to help them in the quest to create change. In addition, it creates a sense of activism
and pride at the school. This mission is accomplished to an even greater degree if the students,
themselves, are involved in the creation of an event at which they can showcase their work.

In order to attract the maximum participation from other teachers and students, an event
at the school is encouraged, although an event elsewhere may elicit a larger community response.
In either case, a venue for the event, as well as a budget (or in-kind donations), should be secured
well before the beginning of the “Event Planning” phase of the curriculum; in many cases,
months of planning are necessary to secure these resources.

The Event Planning unit also allows students to learn about public relations and
marketing; the connection between both fields and politics should be discussed. You may also
choose to raise money at the event, and funds can either go to the students’ projects or towards a
charity agreed upon by the students. Even if funds are raised, the primary importance of the
event—which should be stressed to students—is for them to exhibit their work and spread their
ideas; any other goals (be they financial or otherwise) are secondary.

The event itself should also reflect this position, with appropriate temporal and spatial
considerations.

COLORADO CIVICS STANDARDS ADDRESSED: 4.3, 4.3, 4.4

SAMPLE JOURNAL QUESTIONS

. What about your issue do you think will most draw people to your work at the event?
Why should, or will, people spend their time on your issue versus others?

. What will draw people to the event? How can entice more people to come?

. What successful events have you attended? Why were they successful? What can you
do to emulate them?

. What do you think are the best types of media exposure? Why?
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RESOURCES

Blacktie-Colorado, www.blacktiecolorado.com
Your Hub, www.yourhub.com
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Step 1 — Event Planning

Goals — Students learn the importance of event planning for

the exposure of an issue and develop time management and

teamwork strategies.
Means — Class discusses the power of numbers in
affecting an issue. Event planner outlines the factors
that must be considered in planning a successful event.
Teacher introduces event, location, and budget, if any.
Class defines goals of the event.

Step 2 — Event Organizing
Goals — Students learn to design an event to give exposure to
an issue.
Means — Students define a motif or other crowd-
drawing tactics for the event. Class maps the logistics
(number of people, food, drink, equipment, costs,
entertainment, room set-up, etc.).

Step 3 — Event Planning, Part 2
Goals — Class develops management techniques.
Means — Teacher leads class through the process of
breaking up and delegating the responsibilities of the
event to the different groups. Within groups, the
students address what needs to be accomplished and
what resources they need to accomplish it.

Step 4 — Mapping the Event
Goals — Students learn to synthesize disparate needs into a
single plan.
Means — Teacher leads class through the creation of a
task list, budget (if available), timeline, and needs list.
Students return to groups to accomplish their delegated
assignments.

Step 5 — Working with the Media

Goals — Students learn the potential for working with the

media and learn some tricks for doing so.
Means — Teacher and local activists discuss press
relations, demonstrating a press packet and the
importance of preparing a story and images in advance
of the event (and the importance of having an e-mail-
able digital version). Teacher reiterates importance of
widespread dispersal and follow-up. Students prepare a
press release and fliers for the class event.
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